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A RIDE WHENEVER
YOU NEED ONE

Connecting millions of riders with
reliable, affordable, and friendly
rides — anytime, anywhere. -

Drivers and riders Great value,
building stronger cities every time
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B2B PRODUCT MARKETING
KNOWLEDGE THAT DRIVES HEALTHCARE FORWARD.
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Al-Powered Quality
Control for Fresh Produce

Batch Processed

Clarifruit uses advanced computer vision and Al #1247 18,246

to automatically detect defects and ensure the

highest quality standards in every piece of fruit. Gusiity Trend

O O

ACCURATE REAL-TIME DATA-DRIVEN

Identify defects others

m g"[ miss

TRUSTED BY

NOBLE REDUCE WASTE
% fI-Utura GROUP Minimize unnecessary

downgrades and returns

INCREASE PROFITABILITY

SUSTAINABLE FUTURE

Build a more efficient and
responsible supply chain

Better decisions. Better quality.
Stronger bottom line.

www.clarifruit.com

SEE EVERY DETAIL. DELIVER EXCELLENCE.

CLARIFRUIT
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Luxury Bridal Paid Media
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Launch 1'"9Nj72 Reach Brand Awareness

A$1.93 Launch Promotion

Cost per 1,000 People Reached Traffic
142,389 Audience Targeting
Awareness 1"9Nj71 Reach Lead Generation
A$1.68 CampaignOptimization

Cost per 1,000 People Reached
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B9 Ad sets

[ Duplicate 2 Edit & A/B test More ¥

Amount spent © Reach © Impressions O
$12,682.45 188,178 435,928
4+ 28.7% vs Apr1 = Apr 30, 2024 + 35.4% vs Apr 1 = Apr 30, 2024 4+ 31.2% vs Apr1 = Apr 30,2024

Performance overview

20K

15K

] Ads

Il Columns: Performance

Link clicks ©

2,746

+ 42.5% vs Apr1 - Apr 30, 2024

= Breakdown ¥

CTR (link click-through rate) ©

0.63%

+ B.1% vs Apr1 = Apr 20, 2024

200

150

10K W 100

P e I e N

May 1 May 6 May 11

Off / On Campaign !

ﬂ MR | New Callection Launch

@ B riswerensss compaign

®) % HE | Retargeting — Yisitors

Resuilts from 3 campaigns &

May 16

== Reach == |ink clicks

Delivery © Results @
@ Active 1,284
Link clicks
& Active -
Link clicks
® Inactive 1,462
Link clicks

May 21 May 26
Reach O Impressions O
188,178 435,928

142,389 320157

76,541 150,214

407,108 906,299

People Total

May 31

Cost per result ©

$0.16
Per link click
50.18
Per link click
$0.23
Per link click

Reports =

Performance breakdown

Total
Reach
Impressions

Total link clicks

Avg. CTR (link click-through rate)

Avg. CPC (cost per link click)

See full report

Amount spent

$5,498.32

$3,802.77

$3,381.36

$12,682.45

Total spent

3}, Export =

Cost per link click ©

S0.16

+ 18.6% vs Apr1 = Apr 30, 2024

188,178 354%
435928 31.2%

2,746  425%
0.63% B.1%
S0.16  18s%

Ends Frequency ©
Jun 5, 2024 2.32
May 31, 2024 2.25
May 20, 2024 1.96
2.23
Per People
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Some of my work for aesthetic doctors
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Powerpoint

This is a presentation you put together to present to the
UFC the opportunity of creating a direct response fitness
campaign around its brand. Much like combining P90X
with Weight watchers..
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EXPANDING A GLOBAL Ly S
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Strategy to extend one of the world's -

most powerful sports brands into the i
space,
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MARKET RESEARCH ~"or g

Competitive analysis and mapping Wk
of growth opportunities

PRODUCT CONCEPT
Development of product models
and monetization strategies

STRATEGIC THINKING . [\
Beyond campaigns - building . \
a complate, sustainable system

BUILDING THE FUTURE OF

GLOBAL BRAND EXPANDING REACH SUSTAINABLE GROWTH
Trusted by millions From Qctagon to Creating long-term value
workdwide everyday wellness In a growing market
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DOING BUSINESS WITH NIKE, INC

OUR AMBITION OUR MISSION

BRING INSPIRATION AND INNOVATION
TO EVERY ATHLETE IN THE WORLD
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Los Angeles roots ¢ Israel based * Global mindset
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